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Marketing Planning

9 BudgetmgiFnrecastmg 6 Collaboration

9 Goal Settmg!Trackmg 6 Marketmg-‘.ﬁalendar

9 Media Planmng 6 Predmtweﬁnalyncs

9 Presentation Tools 6 PrmectManagement

9 Raadmapping 6 Spend Management
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EF Event Suite hy
ExhibitForce

Marketing Planning

9 BudgetinngDrecaSting @ Collaboration

9 Goal SEttlngITracklng @ MarketmgCalendar
9 Media Plannlng @ Predlctweﬁnalyncﬁ

9 Presentation Tools @ PrnjectManagement

9 Roadmappmg @ Spend Management

D e TR Weblogibc-co.com




COMPREHENSIVE LOOK

Take a snapshot of your entire program or filter by spend, events, inventory, staff, or leads. Access data points
from any time period to recognize trends and distribute resources when and where they are needed.
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Marketing Planning

@ Budgeting/Forecasting @ Collaboration

@ Goal Setting / Tracking @ Marketing Calendar
© Media Planning @ Predictive Analytics
@ Presentation Tools @ Project Management

@ Roadmapping @ Spend Management
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' Swift North America
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Campaigns / Tasks / Events

+ New Sneaker Launch
* Turning Dreams Into Swift Reality
» Mind Over Miles
v The Swifter You Run, The Further You Fly
© Articie | The 10 biggest benefits of speed training

Identify celebrity influencer

Schedule photoshoot

& Landing page design and development
Article 1 Swift's Guide to Proper Running
Agency photoshoot

© Promote influencer endorsement
Video | Inside Look: “Original Attitude”
Digital ad creative

© VIP email invite for in-store launch

Social media campaign messaging

In-store sneaker launch

» Changing the game swiftly

» More than Swift Sneaker
» More than swift shoes: tennis
» More than swift shoes: cricket

» More than swift shoes: trail running

<
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The Swifter You Ry The Further You )
Article | The 10 biggest benefits...
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Nielsen Marketing Cloud
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Omnichannel Activation
Artificial Intelligence
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Nielsen Marketing Cloud

Marketing Planning
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EE3 78S anaigtics

TABS Analytics

Business Review
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9 Presentation Tools
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Overview Channels Campaigns Content Audience .& John Jenkins
e Salesforce

Analyze Time frame (=} Last 30 days Attribution model Full journey
Marketing-generated business impact New paying accounts
$20M
$15M
@ Organic search — 524 (24%
Paid search I
@ Paid search — 498 (22%) 9% l I
$10M I
@ Business directories — 378 (18%) ‘ B I L]
[
@ sSocial — 221 (10%) l
$5M || l
Email — 546 (26%) I
0 I
. 1 2 1 I
Mon Tue Wed Thu Fri Sat Sun
DENTIFIED VISITORS LEADS MaL SqQL OPPS ACCOUNTS
125,294  8.5% T 64,602 v -32% . 58,214 4 32% T 49201 a27% 7 32,115 v -19% T 12,693 . 65%
Channels Impacts Analysis
i . . TOUCHED ATTRIBUTED R R )
CHANNEL COST EFFICIENCY ‘ ) o] ARPA LTV
REVENUE REVENUE

Weblogibc-co.com

LinkedIn - Paid $5,250 47 4 $128 per account $87,295 $75,100 $16.29 $1,205 $140,000

- Bin ; er accoun . , . ; ,
PPC - Bing $9,400 72 68 $138 p t $150,000 $140,000 $15.24 $1,825 $150,000
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Marketing Planning

Q Budgeting!FDrecasting

0 Goal Settlng / Trackmg

6 Media F'Ianmng
9 Presentation Tools
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9 Collaboration

9 Marketmg Calendar
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YOUR TEMPLATES
Owned by you

Shared with you

RUUM TEMPLATES
Admin & Operations
Event Planning

HR & Recruiting
Marketing & Content
Nonprofit NPOs
Project Management
Sales & Customers

Team Management

Project Templates

Owned by you

Content Planning

Track required onboarding to-dos
and give new employees all the...

Owned by you - Unpublished changes

MS GH SW SW +15

Shared with you

User Research prep

Track required onboarding to-dos
and give new employees all the...

By Matthias Stegmueller

MS GH

Content Planning

Track required onboarding to-dos
and give new employees all the...

Owned by you - Unpublished changes

MS GH SW SW +15

User Research prep

Track required onboarding to-dos
and give new employees all the...

By Matthias Stegmueller

MS GH

Content Planning

Track required onboarding to-dos
and give new employees all the...

Owned by you - Unpublished changes

MS GH SW SW +15

User Research prep

Track required onboarding to-dos
and give new employees all the...

By Matthias Stegmueller

MS GH

Templates Help ~ Sara Buckow i

+ New Template

Content Planning

Track required onboarding to-dos
and give new employees all the...

Owned by you - Unpublished changes

MS GH SW SW +15

User Research prep

Track required onboarding to-dos
and give new employees all the...

By Matthias Stegmueller

MS GH
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