What digital branding really means
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Brand perception
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> Make your website look more premium and
professional

> Improve engagement on social media

> Set SMART goals : pecific, easurable, ttainable,
elevant, ime - based
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The Purchase Funnel
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Resource:

> Digital branding / Daniel rowles
> Linkedin.com

» Motamem.org

> Latinasinbusiness.us

> Qualtrics.com
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